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Purpose

The main job of communicators is to identify what is unique, and 
good, about a brand and create a program that reveals it clearly. 
A communicator's tools are words and ideas, expressed through 
typefaces, colors, and form, delivered on a medium that further 
shapes the content it carries.

 "Why The Brain Prefers Paper," Scientific American, by Ferris Jabr



Print

By far most of the work that takes place in the Communications 
Department is on our print publications, especially our flagship 
publication Chess Life. But we have a long list of publications 
that includes Chess Life Kids, tournament programs, Delegates 
Call, Annual Report, and newsletters.

 









Certain publications, such 
as this Bulletin (which took 
the place of the Delegates 
Call) and the Annual Report, 
were produced as PDFs and 
not printed this year as 
COVID-19 cost-saving 
measures.

 





Digital

The digital arena’s importance within the Communications 
Department is increasing rapidly. In recognition of this, for the 
first time in US Chess history the editor of Chess Life is also the 
editor of Chess Life Online, which allows a more seamless 
integration between the immediacy of digital coverage and the 
in-depth reporting found in Chess Life. We post stories on 
uschess.org and material on the various social media platforms 
on an almost daily basis.

 

















#PodcastTuesday



Miscellaneous

A key strength of our Communications Department is the ability 
to nimbly respond to the needs of US Chess as they 
unexpectedly arise and to support other departments. Whether 
developing a new publication (Guide to Successful Chess Club), 
promoting a video (“The Magic of Chess”), creating collateral for 
our new Development Department (our Case for Support, Chess, 
A Game For Life)—all are seamlessly plugged into our workflow.

 









COVID-19

The Communications Department’s response to the COVID-19 
crisis’ effect on US Chess operations was robust. We were called 
upon to create materials for all the events that moved online, our 
Twitch streams, and associated social media campaigns.

 











Questions or Comments?

Daniel Lucas, Senior Director of 
Strategic Communication: 
dlucas@uschess.org

John Hartmann, Chess Life/Chess 
Life Online Editor: 
john.hartmann@uschess.org

Melinda Matthews, Publications 
Editor: mmatthews@uschess.org
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